
Social Media Policy
Purpose
Communicating via social media helps to inform the public of the role of {INSERT CRC NAME} ACN {INSERT ACN} and its subsidiaries (‘{insert shortened CRC Name} or ‘Company’) and is an important aid to achieving our strategic objectives.
Social media activities are generally considered public as it is possible for content to be shared beyond intended recipients, despite the availability of privacy functions.
This policy sets out protocols for dealing with current and future social media sites and services used across {insert CRC name}.
Scope
This policy applies to {CRC name}, its subsidiaries and its workforce whether they are Responsible Persons (directors, officers, company secretary and anyone else responsible for governing {CRC name}), employees, contractors, subcontractors, consultants, volunteers or temporary workers of {CRC name} ({CRC name} People).  
This policy applies to all forms of social media interaction (other than the media which must be done in accordance with {CRC name} Communications and Media Policy).  
For the avoidance of doubt, social media interaction includes written or electronic comments, or posts or any profile which can identify you as part of {CRC name} (irrespective of whether {CRC name} is named or whether you are using {CRC name} property or third party computers, devices or equipment). 
This policy covers, but is not limited to, the following sites and services:
1) Social networking sites (eg Facebook, Instagram)
2) Professional networking services (eg LinkedIn)
3) Video and photo sharing websites (eg YouTube)
4) Micro-blogging (eg Twitter)
5) Forums and discussion board (eg Google Groups)
6) Online collaborations (eg Wikipedia)
7) Podcasting
8) Blogs including corporate blogs and personal blogs; and
9) Blogs hosted by traditional media outlets
It is also intended to cover any other social media services that are developed in the future. 
This policy is not intended to prevent, discourage or unduly limit expressions of personal opinions or personal online activities.

Procedures and protocols 
Approved spokespeople:  Only representatives approved by the Chair/Board or General Manager can manage {CRC name} social media presence and approved platforms and interact more generally with social media.
Integrity:  {CRC name} People must uphold a high level of professional conduct and ethical behaviour when using social media to maintain public confidence in the {CRC name} and its operations and to reinforce our corporate values of transparency, accountability, respect and responsibility.
Using social media:  {CRC name} People must comply with the following guidelines when using social media:
(a) Think before you post/publish or share information through such sites;
(b) Be thoughtful and show respect for people with whom you interact;
(c) Be respectful of the opinions, cultures and beliefs of others;
(d) Be mindful that what you post/publish will be public for a long time and may be available even after you believe you have deleted it. Take care to protect your personal brand and your privacy and understand a platform’s terms of service;
(e) Disclose any conflicts of interest that may arise from associations made through social media. This includes when a personal interest could be perceived as influencing the performance of your official duties and responsibilities;
(f) If you post/publish material in your personal capacity where you could be identified as being associated with {CRC name}, you should include a disclaimer such as “the posts on this site are my own and do not represent the positions, plans or opinions of {CRC name}”. Irrespective of any disclaimer, you are responsible for any contributions, comments or posts made to social media in a personal capacity.
What you can’t do on social media: You must not at any time:
(a) Publish or post material that may be reasonably considered to be offensive, obscene, defamatory, threatening, harassing, bullying, discriminatory, hateful, racist, sexist or homophobic;
(b) Publish or post material that infringes copyright, constitutes a contempt of court, breaches a court, suppression order or is otherwise unlawful or in breach of your professional obligations; use or disclose proprietary, commercially sensitive or confidential information;
(c) Mention the names, employees, services provided by or work undertaken for any client, customer or supplier of {CRC name}, or share any confidential or personal information obtained while working for {CRC name};
(d) State or imply that you are authorised to speak on {CRC name} behalf or state or give the impression that any views you express are the views of {CRC name}, unless you are authorised to do so by the Chair of {CRC name};
(e) Communicate information about {CRC name}, unless you are authorised to do so;
(f) Comment negatively about {CRC name}; and/or
(g) Respond defensively, engage in or initiate comments which are negative or derogatory about {CRC name} and its activities, including {CRC name}’s Responsible Persons, CRCs, members, clients, customers, employees, consultants or any of {CRC name} People.
Breaches of this policy
If you are found to have breached this policy, including any inappropriate use of personal, {CRC name} -related, or other social media outside of work hours, you may be subject to disciplinary action, including termination of your arrangement with us. 
{CRC name} may also require you to remove posted material that is deemed inappropriate.
Contact
You should contact {insert CRC contact and email} if you have any questions about this policy.  
Related policies
Code of Conduct
Communications & Media Policy
[bookmark: _Toc31549374][bookmark: _Toc32835732]Monitoring and Reporting
This policy will be made available to Responsible Persons and {CRC name} People.
The Board, through the Audit & Risk Committee, will receive summary information in relation to concerns raised under this policy on a regular basis.
Review of this Policy
The Board adopts this policy and has responsibility for monitoring its effectiveness and regular review. 
{CRC name} will review this policy on a regular basis to make it fit for purpose, relevant and is in accordance with the law and governance expectations.

This policy may be changed, replaced or terminated from time to time by resolution of the Board.

Adopted by the {CRC name} Board on {date}.


{insert signature}

{name of CRC chair}
Chair
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